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Introductions

WE ARE 
A GLOBAL GROUP 
OF INDUSTRY 
SPECIALISTS 
CRAFTING MOMENTS 
THAT MATTER FOR 
BRANDS SHAPING 
THE FUTURE.
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BRANDS
WE’VE BEEN
PROUD TO
PARTNER 
WITH

Clients
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Our Six Focal Points

Built-to-last brands applied to customer-

centric web experiences that drive 

measurable action.

Activating brand stories by creating 

moments to spark new audience 

engagement and awareness.

Single- or multi-campaign demand 

generation strategies to capture and 

qualify leads for sales team follow-up.

Designing 1:1, 1:few, and 1:many strategies 

and activating programs into market 

through intent-led media.

Planning, buying, and reporting on paid 

media across search, social, display, 

content syndication, direct buys, CTV, 

and OOH. 

Video to infographic, short- and long-form 

content to educate and inspire audiences.

BRAND 
CAMPAIGNS

DEMAND 
CAMPAIGNS

ABM 
PROGRAMS

MEDIA + 
REPORTING

CONTENT 
DEVELOPMENT

BRANDING + 
WEB REFRESH
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Our new ownership

WE HELP GTM LEADERS 
BRIDGE BUSINESS STRATEGY 
AND MARKETING EXECUTION
How? By integrating the capabilities of a management 
consultancy and a marketing agency—all underpinned 
by analytics, data and technology, and all under one roof. 
Net result: Accelerated performance. Zero signal loss from 
strategy through execution.

Our client focus       Brands in complex markets:

300 4 6 6
Expert
teammates

Integrated 
services 

NA & UK
locations

Key 
industries

+
GO-TO-MARKET STRATEGY 

MARKETING DATA & ANALYTICS

BRAND-TO-DEMAND-MARKETING

PUBLIC RELATIONS & COMMS

Part Consultancy Part Agency



GETTING STARTED:
FROM FIREBRICK TO FINISHED BRAND 

IN THREE STEPS



Payscale provides salary data and compensation 

management resources to individuals and employers, 

but its B2B audiences—the primary revenue driver of 

its business—were not leveraging those capabilities. 

Prospects did not fully understand how Payscale’s 

solutions could help them gain competitive advantage. 

With Firebrick’s strategic positioning in-hand, Payscale 

partnered with April Six to operationalize the 

positioning into a customer-facing brand-story 

framework, refresh the brand identity, and create a 

completely new web experience to drive increased 

B2B engagement and conversions.

THE PAYSCALE
REBRAND

Payscale



1UNPACKING THE POSITIONING1UNPACKING THE POSITIONING
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“COMPENSATION BECOMES 
A STRATEGIC LEVER TO SEIZE 
NEW OPPORTUNITIES.”

Key insight:

ADAPTIVE 
COMPENSATION 
ADVANTAGE

Key differentiator:

Payscale Positioning Framework (developed by Firebrick)



1UNPACKING THE POSITIONING2BUILDING THE BRAND STORY
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EMPOWERING COMPANIES TO MAKE COMPENSATION 
A STRATEGIC ADVANTAGE

Vision:

Payscale Brand Story Framework (developed by April Six)

BY DELIVERING ALL THE RELEVANT DATA 
IT TAKES TO GET IT RIGHT

Mission:



• React fast to change

• Rely on data

• Validate decisions

• Get it right

• Tap into insights

• Learn from experienced leaders

COMPENSATION
• Streamline and optimize processes

• Hire top talent

• Outperform competitors

ADVANTAGEADAPTIVE

THE ADAPTIVE COMPENSATION ADVANTAGE

Payscale Brand Story Framework (developed by April Six)



THE CIRCLE OF EVOLUTION
The April Six team built a new brand narrative and messaging 

framework from the Firebrick positioning (unpacking the 

Adaptive Compensation Advantage theme). We also 

reimagined the brand’s design, taking visual inspiration from 

the previous logo and the brand’s graphical circle elements. 

Built around an overarching conceptual idea—“Pay is a 

powerful thing”—the brand evolution became the compass 

that guided the creation of the new B2B-centric web 

experience. April Six worked to define content hierarchy and 

prioritized providing B2B audiences with meaningful value.

Payscale



1UNPACKING THE POSITIONING3EXPRESSING THE BRAND IDENTITY



When the market shifts, so does everything else, including 

pay—so it really shouldn’t play an insignificant role in 

organizations. Pay is actually a powerful thing, because 

where you find change, you can also find opportunity. 

Payscale empowers businesses and professionals to use 

changing pay conditions to their advantage. By providing 

relevant data, easy-to-use software, and services to 

#getpayright, they’ve helped users understand when and 

how to act as the market evolves, guided organizations to 

use pay as a strategic lever for surviving and thriving when 

big shifts hit, and given countless businesses the leads they 

needed to break away from the competition using one very 

powerful thing: pay.

PAY IS A 
POWERFUL THING

Payscale



Creative Expression Concepts



Brand Identity



Brand Identity Applied



Brand Identity Applied



Web



Web



Product Explainer Video



SINCE OUR NEW SITE LAUNCH, 
WE HAVE SEEN A MASSIVE 
SPIKE IN INTENT-BASED 
CONVERSIONS—EXACTLY 
WHAT WE SOUGHT TO DO!

Increase in B2B CTA CTR94%

RESULTS 

Increase in leads generated from .com150%

Payscale


